Running Head: TRADEMARK AND COPYRIGHT		1

TRADEMARK AND COPYRIGHT 		4








Trademark and Copyright
Name
Institution
Date








Trademark and Copyright
A copyright is usually geared towards artistic works such as videos, while a trademark protects items that help in defining a brand of a company. A copyright is considered to be a collection of rights that are vested to you who have made original work. These rights include the right towards reproducing your original work, preparing derivative works, distribution of copies, performing publicly, and displaying the work publicly (Broom & Sha, 2013). As the copyright owner, someone has the authority towards licensing their work and allowing choosing the way their work can be made available to the public. If someone's work is artistic work of physical creativity, it is therefore protected by copyright law. Copyright law is usually automatic in that the moment someone fixes original work of artwork in a tangible medium, it is therefore protected by copyright law. In contrast, a trademark is a phrase that identifies and tends to distinguish the original source of goods of a company from those of others (Broom & Sha, 2013). 
Trademark protects the business elements that act as a source identifier. For someone to protect their rights in a trademark, they must police unauthorized third-party uses of the mark. Since the primary purpose of a trademark is protecting against consumer confusion, a holder of a trademark can lose its trademark rights if it fails to police third party use. However, there are no policing requirements for copyrights. 
The World Wide Web has caused changes in the way copyrights and trademarks are enforced. The World Wide Web recognizes the progress that creativity depends on the freedom to building upon the ideas of others, thus making the evolution of copyright laws to undergo tailoring and innovation that promotes knowledge and democracy (Broom & Sha, 2013). The World Wide Web has resulted in infringement of copying and distributing other people's work, thus seeking to profit illegally without compensating the copyright owners. Such infringements have made Congress to introduce a law against those who circumvent copyright protection technologies but tend to insulate online service providers from liability for infringing acts. Congress passed trademark laws that protected companies from unwarranted distribution of their items. Enforcement of trademark laws ensures e-commerce companies make sure their employees don’t have access to possessing unauthorized items. E-commerce companies require having a system of education, monitoring, and prevention, thus making sure their employees are using legal copies and items (Broom & Sha, 2013).  Companies are able to utilize the technical means of protecting their items on e-commerce platforms by creating identification and tracking systems to control the use of their products and content.
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